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Introduction

New technologies had resulted in the development of a new kind of violence under digital forms as for example

“cyberstalking”. SMS, WhatsApp and social networks can now be used to have power over women, to isolate them or to
shame them, producing a great psychological and/or emotional harm.
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The purpose of this paper is to present an analysis of the
content of institutional campaigns in Spain that have been
shown in different media and that are available on the
Ministry of Gender, Social Services and Equality website,

which are aimed at raising awareness about cyberbullying
as a form of violence against women.

It also wants to research about which strategies of
attitudes change have been used.
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* The research has been carried out through the Ministry of Gender

Social Services and Equality website We have analyzed 12 ---m

national campaigns 23 regional campaigns
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[Content analysis of campaigns

e Variables analysed : year of issue, broadcast media, goal of
campaign, target, characters, and message type.
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Analysis of persuasive mechanisms aimed at changing population

 attitudes and strategies implemented.
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[ Conclusions

There is a recent concern of the public organisms in Spain regarding the

prevention of cyberstalking in contexts of gender violence: only since 2012
with an increase in 2015.
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Few analyzed campaigns allow raising awareness of the problem of the
cyberstalking in the couple’s relationships: only 5 campaigns. They are Implicit Conclusions
national and regional and they are especially oriented to young people

60
victims.
The purpose of the campaigns are 1) to bring about a change of attitudes by Cognoscitive Component | 0
informing population about the existence of the problem and its consequences Dimension
in order to modify prior beliefs, 2) to help to become aware of the possibility Attitudes Behavioral Component |60

to face the problem in order to avoid it and/or to relieve its consequences and To create attitudes m
3) to predispose to action Objectives [To change intentional behavior

As persuasive mechanisms, campaigns use behavioral components and
mechanism of attitudes change. It seems appropriate for their objective and for
their target. But it was necessary to adress to general population too.
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